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B.Com. Semester - 6 (CBCS) Examination
March/April-2023 (NEW COURSE)
Business Management-6 (Elective (New))

Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que.l (A) Explain the meaning and importance of market segmentation. (10)
(B) Explain the concept of target market and target market selection. (10)
OR
Que.l  Explain the difference.
(A) Consumer buyers and industrial buyers. (10)
(B) Product differentiation and market segmentation. (10)
Que.2 (A) Explain different methods of demand forecasting. (10)
(B) Explain the importance of demand forecasting. (10)
OR
Que.2 (A) Explain the stages of demand forecasting. (10)
(B) Explain the types of demand forecasting. (10)
Qued3 (A) Explain the importance of service marketing. (08)
(B) Explain the role of service quality in Economy. (07)
OR
Que.3  Explain the meaning and characteristics of service. (15)

Que.4  Write short notes on:

(A)  Green marketing (08)
(B)  Direct marketing (07)
OR
Que.4  Write short notes on:
(A)  Cyber marketing (08)
(B)  Rural marketing (07)
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